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FROM THE BOARDROOM | Funded by the Illinois Soybean Checkoff 

BRYAN SEVERS | CHAIRMAN |  
ILLINOIS SOYBEAN ASSOCIATION 

Hi, I’m Bryan Severs. I raise corn, soybeans and cattle with my family in Vermilion County, 
and I’m honored to introduce myself as your Chairman of the Illinois Soybean Association (ISA). 

Since July 2020, I’ve had the privilege of serving on the Illinois Soybean Board of Directors. 
Over those five years, ISA has made incredible advancements on behalf of Illinois soybean 
farmers. Although there are far too many accomplishments to list in one column, I want to share 
a few of my favorite initiatives that I find especially impactful.

After launching in March 2024, ISA’s Soy Innovation Center (SIC) team has been work-
ing around the clock to accelerate the commercialization of soy-based products. As farmers 
produce more and more soybeans each year, and consumer demand for sustainable products 
continues to grow, the SIC is bridging the gap by streamlining the development of innovative, 
renewable products made from soybeans.

In this issue of Illinois Field & Bean, we highlight a new initiative of the SIC, the International 
Commercialization Initiative (ICI). The ICI unites the efforts of U.S. soybean organizations in-
volved in researching and commercializing soy-based products to develop a single international 
market development strategy for industrial-use, soy-based products. 

Of course, driving innovation starts with strong production. Through checkoff-funded ag-
ronomic research, ISA is helping farmers maximize yield potential, improve profitability and 
enhance sustainability. A key part of this work is the recently established ISA Agronomy Farm. 
A farmer-led research and demonstration site, ISA’s Agronomy Farm produces actionable data, 
informs public policy and showcases the innovation within Illinois agriculture. 

Located just south of Heyworth, Ill., the Agronomy Farm showcases practices such as double 
cropping, cover crops, pollinator habitats and more. By partnering with researchers and testing 
new ideas in real-world conditions, ISA is helping farmers make informed decisions that keep 
Illinois soybean production competitive and resilient.

As we continue to strengthen our markets and improve production, it’s equally important 
that we make sure sound legislation is in place to protect our freedom to farm. Through the 
Illinois Soybean Growers (ISG), we’re bringing your voices and concerns directly to lawmak-
ers in Springfield and Washington to ensure they understand and support the needs of Illinois 
agriculture.

One recent example of this impact are the efforts ISG staff members took to successfully im-
plement a bipartisan B20 law, which encourages the use of higher blends of biodiesel through a 
sales tax exemption. This law was a major win for Illinois farmers and our environment, driving 
demand for biodiesel while advancing the use of renewable fuels.

In this issue of Field & Bean, you’ll also hear more about ISA’s international market develop-
ment efforts, including a recap of a recent trade mission to Indonesia. There, our Market Devel-
opment team worked to deepen trade relations and explore the country’s growing agricultural 
sector. Over the years, ISA has met countless soybean buyers where they are, strengthening 
lasting partnerships and fueling demand for Illinois soybeans.

Together, these efforts, from innovation and research to farmer advocacy and market de-
velopment, ensure that Illinois farmers remain competitive in an ever-changing industry. It is 
a privilege to serve you and I look forward to working alongside you to build an even stronger 
future for Illinois soybean farmers.
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CEO'S MESSAGE | Funded by the Illinois Soybean Checkoff 

Illinois farmers grow some of the best soybeans in the world. Our 
land, our work ethic, our innovative mindset and our transportation 
system give us an edge. Right now, those competitive advantages 
matter more than ever.

This summer, a delegation of Illinois soybean farmer leaders visit-
ed Indonesia, meeting with buyers on their own turf. Farmers toured 
their facilities and got a close look at what our hosts need most from 
Illinois soy. Strong face-to-face relationships were established, and 
our team came home with one clear message: Global buyers want 
more soy, and they want it from farms like yours.

Why It Matters
Indonesia is ramping up poultry and fish production fast. That 

means they need more high-protein soy meal. They’re looking 
for dependable partners who can deliver quality consistently and 
reliably. As you will see in this issue of Illinois Field & Bean, that’s 
where Illinois soy comes in.

We’ve got the logistics—rail, barge, containers—that make it 
easier to move grain efficiently. We’ve earned a positive reputation 
among our global customers, and we go where our buyers are to 
introduce the farmers behind the farms. 

In any language, a handshake translates to respect, understand-
ing and connection. 

Indonesia’s just one example. Other markets—such as Vietnam, 
Nigeria and parts of Latin America—are growing, too. Some need 
soy for livestock feed, others for industrial uses such as soy-based 
plastics or fuels. Those markets are growing, and getting in early 
matters. We’re not waiting for the phone to ring; we’re going to them 
first. We’re listening and learning what global communities need, 
and we are showing them how Illinois farmers can deliver.

Events such as SoyConnext — hosted by USSEC — help a lot, 
too. We just wrapped up that annual meeting in D.C., where farm-
ers, global buyers, and industry professionals came together in 
one room, giving soybean customers the opportunity to meet real 
producers. This meeting is a top initiative for us, and Illinois looks 
forward to hosting the group in Chicago next year. We know that 
hearing from you directly about how seriously you prioritize quality 
and consistency can be a gamechanger. Our buyers depend on you 
and have confidence in how you grow and ship their soybeans. 

Thinking Long-Term
As you will read in this issue, we’re also pushing new opportuni-

ties on the innovation side. Through our new International Commer-
cialization Initiative at ISA’s Soy Innovation Center, we’re working 
with national partners to promote soy-based industrial products 

around the world. That includes everything from biodegradable 
plastics to alternative fuels. The goal is more demand, more uses 
and more markets, all pointing back to Illinois soy. 

We have the infrastructure, the quality and the supply. But we 
can’t assume the world already knows that. So we’re pushing ahead, 
pioneering new opportunities and looking for new solutions — face 
to face, mile by mile — opening doors and keeping Illinois soy front 
and center. At the end of the day, ISA’s work is about keeping your 
soybeans moving and your markets growing.

You grow it; we sell it. That’s the deal.
Thank you for your important work and for the excellence you 

bring to our industry. We’ll keep doing our part to make sure the rest 
of the world knows the full list of competitive advantages of Illinois 
soy — and of the Illinois farmers who make it all happen.

Illinois Soy: Opening 
Markets Around  
the World

JOHN LUMPE | CEO |  
ILLINOIS SOYBEAN ASSOCIATION
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I
ndonesia rarely makes head-
lines in Illinois. The nation pur-
chased a staggering $1.24 billion 

of U.S. soy in 2024 and is poised 
to grow enormously as a strategic 
trading partner. Now, ongoing dia-
logue between the countries aims 
to remove barriers, build trust 
and understanding, and supply 
accelerating demand for tempeh, 
tofu and animal feed, according to 
Illinois Soybean Association (ISA) 
representatives who participated 
in a July 2025 trade mission to the 
country.

"What stood out most to me 
during the Indonesia trip was the 
opportunity to engage directly 
with leaders from the country’s 
halal advisory board," says Scott 
Gaffner, a Greenville soybean 
farmer and ISA Secretary and 
At-Large Director. "Indonesia 
places great importance on 
religious standards and ensuring 
that imported products meet 
halal requirements is critical. The 
board had questions about U.S. 
soybeans—particularly those 
that are genetically modified or 
gene-edited—and there were 
some misconceptions that could 
have jeopardized certification. By 
meeting face-to-face, we were 
able to provide clear information, 

address concerns, and reinforce 
confidence in the quality and 
integrity of Illinois and U.S. soy."

A Market Poised to Mirror China
Indonesia has a population of 

282 million people and is expe-
riencing rapid economic growth 
of over 5% annually. It’s now the 
largest economy in Southeast 
Asia. More than half the pop-
ulation is under 35, and 86% 
are Muslim, which makes food 
security, protein access and halal 
certification essential, according 
to data from the U.S. Department 
of Agriculture’s Foreign Agricultur-
al Service (FAS). 

ISA leaders see striking paral-
lels with the early stage growth of 
China as a soy market. 

“Indonesia is going to be the 
fourth or fifth most populous 
country in the world and has a 
stable government and a prefer-
ence for U.S. soy,” explains Todd 
Main, ISA Director of Market 
Development. “It will be a good 
partner for U.S. soybean farmers.”

Main says the contrast be-
tween the country’s rural villages 
and new high-speed rail sys-
tem—“better than anything in the 
U.S.”—illustrates how moderniza-
tion is happening fast, creating 

new logistical challenges and 
huge trade potential. “Food secu-
rity is going to be central to that 
modernization,” he adds.

The timing of the trade mission 
proved critical. Just days before 
the delegation's arrival, the U.S. 
and Indonesian governments 
signed a historic trade deal that 
promises to ease barriers and 
open additional opportunities for 
U.S. agricultural exports, including 
soybeans. As Indonesia expands 
its global role in food processing, 
retail and exports, ISA representa-
tives say the nation’s appetite for 
high-quality soy will only grow.

Tempeh, Culture and  
Soybean Color

To the Indonesian people, soy-
beans are not only a commodity 
but also a cultural staple. Tempeh, 
a fermented whole soybean food, 
is consumed by millions daily 
and serves as a primary protein 
source. ISA representatives visited 
both small producers and major 
players such as Azaki Food Inter-
national, which has 83 plants in  
11 countries and is expanding to 
the U.S. market.

“People who eat tempeh look 
for a specific color of the prod-
uct when determining what to 

buy, and they like the color of the 
bean that is produced in the U.S.,” 
says Caitlyn Abbey, ISA Interna-
tional Markets Specialist. “The 
consistency and reliability of U.S. 
soybeans was important for them, 
especially the large producers 
who make products for export.”

Gaffner agrees.
“Producers told me directly that 

U.S. soy delivers the best results 
in processing—whether it’s mak-
ing tofu, tempeh or feed—and that 
translates into better taste and 
quality for the consumer.” 

Soy consumption in Indonesia 
differs from the U.S. in other ways, 
too, notes Brady Holst, an Augus-
ta soybean farmer and ISA’s Vice 
Chairman and At-Large Director.

“Tempeh is a staple food, so the 
people see soybeans used much 
more often than people in other 
places in the world," he says. 
“That familiarity creates a very 
stable base of demand.”

Future Demand to Span Meal, 
Feed and Biofuels

As its middle class grows, 
Indonesia’s demand for poultry, 
aquaculture and processed food 

(See On the Ground  
in Indonesia, page 8)

Indonesia trade mission illustrates growth potential for No. 4 U.S. soy trade partner

Funded by the Illinois Soybean Checkoff 

To better understand Indonesia's agricultural landscape, the group visited a tea research farm and coffee dry mill.
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is increasing rapidly. 
“One of the biggest growth op-

portunities for U.S. soy in Indone-
sia is from the growing population 
and increasing GDP,” Abbey says.

Although soy for human con-
sumption is vital, soybean meal 
also holds major promise. 

“Indonesia has significant 
potential to utilize this meal for 
poultry and aquaculture, cre-
ating a strong additional outlet 
for Illinois soybeans,” Gaffner 
says. “With domestic U.S. crush 
increasing due to renewable fuels 

demand, we’ll have more meal to 
export. Countries like Indonesia 
that are just ramping up feed 
production are ideal markets for 
that surplus.” 

Biodiesel markets also are 
opening up in Indonesia, expand-
ing use cases even further, Main 
adds.

Such growing demand on 
multiple fronts could be transfor-
mative for the nation and for the 
Illinois farmers supplying them.

An Inside Look At Soy Logistics 
and Processing 

The delegation learned that 
Indonesia’s unique geography as 
a country made up of hundreds 
of islands adds complexity to 

soy logistics, transportation and 
processing. 

“They have modern port facil-
ities, but the challenges are due 
to being a nation of islands," Main 
says.

Soybeans for tempeh are typi-
cally cleaned and bagged before 
being sent to small-scale proces-
sors throughout the country.

“Their soy processing is much 
more unique than other places in 
the world because most tempeh 
production is at smaller scale,” 
Holst explains.

Illinois farmers’ production effi-
ciency and sustainability practices 
can add value to the end product.

 “Because the Indonesian 
climate and geography is much 
different than the U.S., they 
benefit from our advancements 
in agriculture and gain access to 
an efficiently produced soybean 
they wouldn’t be able to compete 
with from their own production,” 
he says.

Processing infrastructure is 
evolving rapidly. Holst noted 
that despite the country’s lo-
gistical challenges, expanding 
retail footprints and modern 
grocery chains in rural areas 
are beginning to open up new 
distribution pathways for val-
ue-added soy products. 

"As demand grows, I think 
we’ll see increased interest in 
scaling up processing and feed 
production. That’s where our 
soy fits in."

Trade Barriers and Break-
throughs

Just days before the ISA 
team arrived in Jakarta, the U.S. 
and Indonesia announced a 
breakthrough tariff agreement. 
It marked a pivotal move in a 
country where non-tariff barriers 
have historically included import 
licensing delays, halal certifica-
tion requirements and technical 
inspection issues, according to 
USDA data.

“The timing of the trip was 
ideal,” Abbey says. “We were able 
to meet with government agen-
cies and talk more about how this 
trade deal will impact imports of 
U.S. soybeans into the Indonesian 
market.”

Main said he saw immense 
value in those discussions. 

“We had very positive meetings 
with two government agencies. It 
was evident from the seriousness 
that our Indonesian counterparts 
approached the meeting that they 
wanted to nurture the relationship 
with the U.S.”

Personal connections also play 
a role in navigating regulatory 
challenges. 

“By being on the ground and 
providing context about how 
our soy is grown, processed and 
shipped, we help dispel misunder-
standings and build confidence,” 
Gaffner says. “It’s not something 
you can do effectively over email.”

Human Connections and Local 
Visits

The ISA team met with major 
buyers, government officials and 
religious leaders, even visiting a 
coffee plantation to explore In-
donesia’s broader export culture. 
These face-to-face moments 
made a lasting impression.

“This trade mission really 
pulled all of my roles together in 
a meaningful way,” says Gaffner, 
who is also involved with U.S. 
Soybean Export Council (US-
SEC), World Initiative for Soy 
in Human Health (WISHH) and 
USA Poultry and Egg Export 
Council (USAPEEC). “Tempeh 
and tofu aren’t occasional foods, 
they’re staples for millions of 

On the Ground 
in Indonesia
(continued from page 7)

Funded by the Illinois Soybean Checkoff 
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families. Add to that the fast 
growth in poultry and aquacul-
ture, and it’s clear that U.S. soy 
isn’t just a commodity in Indone-
sia, it’s a solution to food security 
and protein demand.” 

The delegation's conversations 
with tempeh producers and retail 
food distributors offered valuable 
insight into how Illinois farmers 
can align their production to meet 
international consumer expecta-
tions. 

“It comes down to quality, 
traceability and consistency," 
Holst says. “That’s what they trust 
us to deliver.”

Farmer Engagement and Trade 
Advocacy Opportunities

ISA plans to build on this 
momentum by strengthening ties 
with the Indonesian consulate in 
Chicago and hosting visiting del-
egations. Illinois soybean farmers 
can continue to get involved in 
these activities.

“We encourage Illinois farmers 
to reach out to the ISA Market 
Development team if they are 

interested in interacting with in-
ternational buyers or have ques-
tions about markets and trends,” 
Abbey says. “We are a great 
resource to make connections 
with buyers around the world.”

She also recommends sub-
scribing to ISA’s monthly emails, 
which include updates and guest 
experts providing insights on mar-
ket trends. Contact olivia.key@
ilsoy.org to sign up today.

For Gaffner, this work is 
essential. “This is the same kind 
of work that helped open China 
years ago, and now we’re laying 
that foundation in places like  
Indonesia," Gaffner says. "It's 
not just travel, it’s an investment, 
one that pays back directly on 
the farm.” 

Holst agrees: “Being aware 
of international trade dynam-
ics, especially as a younger 
generation of farmers, is key 
to keeping Illinois agriculture 
competitive. These types of 
missions give us the knowledge 
and connections to influence 
future demand.”

Fast Facts About Indonesia and Soy Demand
Population: 282 million (2024); 70% between ages 15–64
Religion: 86% Muslim
2024 U.S. Soy Exports to Indonesia: $1.24 billion
Top Soy Uses: Tempeh, tofu, poultry, aquaculture, biodiesel
Growth Drivers: 5.03% economic growth (2024), rising middle class, 
modernizing infrastructure
Trade Breakthrough: July 2025 tariff agreement with U.S. expands 
market access
Source: USDA’s Foreign Agricultural Service, Office of the U.S. Trade 
Representative, Illinois Soybean Association

Funded by the Illinois Soybean Checkoff 
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By Olivia Shafer, Assistant Editor, 
Illinois Field & Bean Magazine

A t the 2025 Illinois Soy-
bean Board (ISB) public 
meeting in Champaign, 

Ill., three new Illinois soybean 
farmers were elected to the Illinois 
Soybean Board of Directors. Each 
brings a unique perspective to our 
industry, and we’re excited to in-
troduce them to our Illinois Field 
& Bean readers. 

District 4 – Weston Olson 
Weston Olson is the District 4 

Director for the Illinois Soybean As-
sociation (ISA) and serves on the 
Soybean Production Committee. 

A fifth-generation corn and 
soybean farmer and former 
Illinois Soy Envoy, Olson farms 
near Wyanet, Ill., with his fa-
ther on their family’s centennial 
operation. He works full-time as 
a Field Agronomist for Biolumic 
and spends his evenings and 
weekends either on the farm or 
with his wife, Jesamieh, and their 
daughter, Megan. 

Olson looks forward to both 
supporting and learning from 
ISA’s agronomic research. “Farm-
ers like stuff that's unbiased. So 
it's best that research comes 
from organizations like the Illinois 
Soybean Association - they're just 
trying products out and different 
practices to see what actually 
works best. And I salute that, be-
cause I can try it on my own farm, 
but we can only do so much,” he 
says. 

For Olson, this kind of research 
is especially important for his 
smaller-scale farm, where limited 
acreage and tighter margins can 
make it harder to take risks on 
new practices.

 “We're not a typical farm,” 
Olson says. “There are all kinds 
of farmers around Illinois. There 
are absolutely giant farmers 
with tons of acres, and others, 
like us, operate on the smaller 
side, maybe farming somewhere 
between 100 to 400 acres. Advo-
cacy in the farming community 
is often focused on volume, and 
it's easier for large-scale farms 

to implement new practices or 
technology. And that's fine, it's 
just that a smaller farmer has a 
harder time. We must be mindful 
of our finances.”

During his term, Olson hopes 
to be a voice for the small-scale 
farmers of Illinois, ensuring their 
needs are considered as impactful 
decisions are made.  

District 6 – Rob Shaffer 
Rob Shaffer is ISA’s District 6 

Director and serves as Chairman 
of the Government Relations Com-
mittee. 

A familiar face in the U.S. 
soybean industry, Rob Shaffer 
has been involved with ISA since 
2010 and has been an American 
Soybean Association (ASA) Board 
Director since 2016. Passionate 
about farmer-focused legislation, 
Shaffer is looking forward to 
leading the Government Relations 
Committee. “These days, there’s 
a lot of uncertainty within our 
industry, and it’s important that 
Illinois farmers have a presence in 
Springfield and Washington so we 

can educate policymakers about 
the issues Illinois and U.S. farmers 
face,” he says. 

Shaffer farms in El Paso, Ill., 
alongside his brother, Emory, his 
wife, Jennifer, and their two sons, 
Bobby and Jacob, raising corn, 
soybeans and cattle. A lifelong 
ag professional, he studied ag 
business and animal science in 
college and began his career in ag 
sales before returning to the farm 
full-time. 

Since then, Shaffer has been 
a dedicated leader in the U.S. 
soy industry. “I like to stay busy,” 
he says. “At ISA, I’ve served as 
Treasurer, Secretary and Bylaws 
Committee Chairman and was a 
member of the National Biodiesel 
Board. Right now, as an ASA Di-
rector, I’m the Commodity Classic 
co-chair, 1st Vice Chairman of 
Clean Fuels Alliance America and 
I serve as the Chairman of ASA's 
PAC.” He’s also active within local 
organizations, such as the Grain-

(See Meet the Illinois Soybean Board's 
New District Directors, page 12)

District 4 – Weston Olson District 6 – Rob Shaffer 

Funded by the Illinois Soybean Checkoff 
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land Farmers Elevator Board and 
the alumni board of the agricul-
ture-focused Alpha Gamma Rho 
fraternity.

District 8 – Tim Clark
Tim Clark is the District 8 Direc-

tor for ISA and sits on the Soybean 
Production Committee.

Located near the small com-
munity of Colmar, Ill., Clark’s farm 
has been in his family since the 
1970s, and this is his first year 
farming the land himself. Howev-
er, Clark isn’t a stranger to Illinois 
agriculture. “I've been involved in 
the farming industry for most of 

my life,” says Clark. “My dad and 
I used to farm about 1,000 acres. 
Then the '80s came along. So I 
got out got out of farming until I 
started at the local elevator.” 

Today, Clark is a seed man-
ager at Augusta Farmers Co-Op 
and was previously the owner of 
a Macomb-based construction 
company.

As a new farmer and first-time 
Board Director, Clark is eager to 
make the most of his first year. 
“One of my main goals is to ab-
sorb as much knowledge as I can 
and share it with my customers,” 
Clark says. “I think it’ll be highly 
beneficial to take what I learn from 
others and bring that back to the 
people I work with every day.”

In his free time, Clark enjoys 
collecting and restoring antique 
vehicles, as well as drag racing. 
He also values time spent with 
his wife, Stacy, along with their 
children and grandchildren.

For more information about 
the Illinois Soybean Board of 
Directors, visit www.ilsoy.org/
board-of-directors/. 

Meet the 
Illinois 
Soybean 
Board's 
New District 
Directors
(continued from page 11)

District 8 – Tim Clark
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Connecting Farmers to 
International Markets
By Eileen Pabst, International 
Markets Manager, Illinois Soybean 
Association

Conversations in Wash-
ington about policies 
and issues play a crucial 

and complex role in shaping 
market outcomes. As the hub 
of U.S. policymaking, the city 
facilitates high-stakes dialogue 
and strategic alliances that 
influence both domestic and 
global markets. 

It’s no coincidence, then, 
that Washington serves as the 
venue for one of the agricul-
tural sector’s most impactful 
international gatherings, one 
where regulatory shifts, eco-
nomic priorities and trade 
strategies converge.

Hosted by the U.S. Soybean 
Export Council (USSEC), Soy 
Connext is a premier event where 
buyers, sellers, traders, producers 
and other key industry members 
from across the world gather to 
build partnerships, explore mar-
ket opportunities, share research 
and work toward sustainable 
supply chain solutions.

The 2025 Soy Connext event 
took place in Washington 

from Aug. 20-22, with more 
than 730 participants from 59 
countries. The Illinois Soybean 
Association (ISA) was proud to 
sponsor the event alongside 32 
other supporting organizations. 

This conference allows ISA 
to accomplish many cru-
cial meetings efficiently and 
effectively in one centralized 
location rather than spending 
time and resources traveling 

to multiple countries. At ISA’s 
sponsored booth, we held pri-
vate meetings with customers 
from countries such as Indo-
nesia and Taiwan and met with 
members of the Soy Excellence 
Center.

Reflecting on this year’s 
event, I’m proud of the mean-
ingful relationships ISA built 
and strengthened with our 
global partners and their trust 

in our high-quality products.  
At its core, Soy Connext is 
about bringing together  
the brightest minds in the 
soybean industry. Through col-
laboration and trusted relation-
ships, conflicts are more easily 
resolved and new opportuni-
ties arise. As a result, there's a 
big payoff for American farmers 
and international trade part-
ners alike.
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Consumer Trends and Market 
Opportunities

Soybeans play a vital role 
across a range of industries 
including food, livestock feed, 
biofuels and oil production. The 
sheer number of markets and 
products in which soybeans 
are used can be overwhelming. 

One session focused on 
current trends in the soy-based 
food space. The panelists dove 
into the science behind soy 
and human health, focusing on 
the areas that drive consumer 
demand. 

Higher protein intake re-
mains widely popular in health, 
fitness and functional sport 
communities. Soybeans, as a 
complete protein, are among 
the best plant-based sources 
of protein. Insights such as 
these help us identify those op-
portunities that our customers 

are interested in and develop 
strategies to increase our mar-
ket share in the food sector.

The session also addressed 
the role of soy in healthy ag-
ing. A 7-Eleven merchandiser 
shared that Japan attributes 
the longevity of its population, 
in part, to a soy-rich diet. It is 
those global perspectives that 
open doors for U.S. producers 
and associations to introduce 
soybean products into un-
tapped markets.

We often view soy different-
ly than our customers do. I’m 
grateful for the opportunity 
to hear different viewpoints 
and better understand what 
our customers need. Although 
events such as Soy Connext 
educate our customers about 
the U.S. soybean product, we 
also get to learn what they ex-
pect from our products and the 

challenges they face. It’s a two-
way exchange when it comes 
to these kinds of meetings. 

A High-Quality Product
Although expanding mar-

kets and developing innovative 
solutions remained at the fore-
front of the event, it’s also im-
portant to mention the strength 
of our current product. Soy 
Connext hosted many discus-
sions on the state of soybean 
production, including valuable 
data and economic insights.

Total U.S. soybean acreage 
has declined slightly in 2025, 
yet the crop is performing well 
and is projected to achieve 
record yields, making this year 
another opportunity to deliver 
abundant, high-quality prod-
ucts to our global customers.

There has also been growing 
attention on soy’s amino acid 

profile and its positive impact 
on livestock energy efficiency 
and digestibility. Soybeans pro-
vide a high-quality, balanced 
amino acid composition that 
aids the growth and develop-
ment of livestock. 

Research on this topic con-
tinues to expand, and ISA is 
closely monitoring how it could 
positively impact production 
and market opportunity going 
forward. We predict that as 
more research is conducted, it 
will continue to show a positive 
correlation between soy-based 
feed and improved animal 
product quality. 

Going Back to Our Roots
In addition to participating 

in the Soy Connext event, ISA 
recently hosted several inter-
national trade teams on local 
Illinois farms. These visits gave 
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customers a front-row seat 
to the soybean production 
process and created space for 
productive dialogue between 
farmers and global buyers.

This year, ISA welcomed 
trade teams from South Amer-
ica, Europe and China. These 
farm visits allowed our custom-
ers to see soybeans in the field 
and ask producers key ques-
tions. Additionally, the trade 
teams visited industry partners 
such as ADM, which provided 
a unique opportunity to see the 
soybean production cycle in its 
entirety.

Throughout both the con-
ference and farm visits, one 
theme stayed at the forefront: 
producing high quality, reliable 
products. Although internation-
al customers already recognize 
and respect the great product 
Illinois puts forth, we took the 
conversation deeper by sharing 
these local practices and clear-
ing up confusion regarding the 
food supply chain. 

Looking Toward the Future
Cultivating global relation-

ships doesn’t end here. Every day, 
ISA remains committed to pro-
moting the U.S. soybean industry 
both domestically and abroad. We 
believe in the power of face-to-
face connection, and we hope our 

visitors will share the information 
they learned with their colleagues. 

You can stay up to date with 
our domestic and global ini-
tiatives by visiting our website 
and trade map at ilsoy.org. 
There, you can track where 
your soybeans are going and 

learn how ISA works to expand 
your market opportunities.

We’ll keep driving demand 
and opening new doors in 
the market. You keep doing 
what you do best: growing the 
highest-quality soybeans in the 
country.
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Deciding which soybean 
production projects to 
fund through the Illi-

nois Soybean Checkoff is never 
taken lightly. Every year, your 
farmer-led Board takes a care-
ful, science-based approach to 
investing checkoff dollars where 
they matter most: back into your 
fields.

The process begins with lis-
tening. Illinois Soybean Associ-
ation (ISA) Staff survey farmers 
across the state, gather input 
from agronomists and consult 
with research partners to iden-
tify the most pressing produc-
tion challenges. This year, the 

Soybean Production Committee 
reviewed more than 45 research 
proposals—digging into the de-
tails of each one to evaluate how 
it could deliver real results for 
Illinois soybean farmers. From 
there, 20 projects earned fund-
ing for Fiscal Year 2026 (Sept. 1, 
2025 – Aug. 31, 2026).

These investments span weed 
management, soil health, dis-
ease pressures such as soybean 
cyst nematode (SCN) and red 
crown rot (RCR), cover crop 
systems and collaborations that 
expand Illinois research through 
regional and national partner-
ships.

At the end of the day, your 
checkoff dollars fuel the  
research needed to answer 
questions, refine recommenda-
tions and create new  
opportunities for your farm’s 
profitability and stewardship. 
Here’s a closer look at where 
your dollars are going this 
year: FY26 Funded Research 
Highlights:

• Measuring Soil Health, 
Water Quality and Climate 
Impact on Illinois Soybeans 
– Assessing soil health, nutri-
ent loss, carbon sequestration 
and greenhouse gas emissions 
across cropping systems.

• Residue Management and 
Nutrient Value for Soybean Pro-
duction – Tracking nitrogen and 
sulfur release from residue and 
evaluating tillage and biological 
effects.

• Evaluation of a Targeted 
Conservation Plan in the Lake 
Bloomington Watershed – Iden-
tifying nutrient loss hot spots 
and supporting adoption of cover 
crops.

• Integrated Management 
Strategies for Maximizing Soy-
bean Production in Conserva-
tion Tillage Systems – Studying 
soil type, tillage, row spacing and 
fertilizer impacts on yield.

Farmers Drive Checkoff-Funded 
Research for 2025-2026
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• Refining Cover Crop Rec-
ommendations for Corn-Soy-
bean Rotations Based on Spe-
cies and Timing – Comparing 
species mixtures and termination 
timing for regional guidance.

• Evaluating the Impact of 
Cover Crops on Lesion Nema-
todes in Soybeans – Studying 
how cover crops influence nem-
atode populations and soybean 
yield.

• Bioherbicides to Control 
Palmer Amaranth and Water-
hemp in Soybeans – Developing 
targeted, sustainable weed control 
options.

• Using Integrated Weed 
Management to Control Wa-
terhemp in Soybeans – Com-
bining cover crops, herbicides 
and tillage to control herbi-
cide-resistant waterhemp.

• Managing Weeds in Early 
Planted No-Till Soybeans 

– Evaluate PRE and POST 
herbicide programs with and 
without cereal rye for weed 
control in early planted no-till 
soybeans.

• Using Genetic Engineering 
to Help Control Soybean Cyst 
Nematode – Exploring CRISPR 
and other tools to reduce SCN 
reproduction and survival.

• Diversifying Genetic Resis-
tance to Soybean Cyst Nema-
tode – Developing new soybean 
varieties with stacked SCN resis-
tance genes.

• Using Electrically Polarized 
Nanomaterials to Help Control 
SCN and SDS in Soybeans – 
Testing a novel tool against two 
key soybean diseases.

• Free Soybean Cyst Nema-
tode Testing for Illinois Farmers 
– Providing no-cost soil sampling 
to detect SCN and resistance 
responses.

• Red Crown Rot Manage-
ment in Soybeans – Detecting 
hot spots with satellite imag-
ery, evaluating commercial 
products and studying the 
interaction between RCR and 
SCN. 

• Measuring How Insect 
Pests Impact Yields and the 
Value of Pest Control Prod-
ucts – Identifying which pests 
affect yield and which treat-
ments pay off.

• Enhancing the Profitability 
of Wheat-Soybean Double Crop-
ping – Developing high yielding, 
earlier-maturing wheat to support 
earlier planting of double-crop 
soybeans.

• Improving Soybean Protein 
Quality Through Genetic and 
Environmental Characterization 
– Identifying stable, high-protein 
genotypes for feed and food 
markets.

• Evaluating Leaf Nutrient 
Tissue Testing and Relation to 
Soybean Grain Yield – Determin-
ing how nutrients move within 
plants to fine-tune in-season 
recommendations.

• North Central Soybean 
Research Program – Supporting 
multistate research and outreach 
across the Midwest.

• U.S. Soybean Genetics Col-
laborative – Building alignment 
and advancing public soybean 
breeding and genetics programs.

We encourage you to stay 
connected: Read project up-
dates in Illinois Field & Bean, 
subscribe to FieldAdvisor.org for 
in-season updates and attend the 
Field Advisor Forum this winter 
to hear directly from researchers. 
Most importantly—keep asking 
questions. Your voice shapes the 
direction of soybean research in 
Illinois.
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By Todd Main, Director of Market 
Development, Illinois Soybean  
Association

M oving the soybean pile. 
That’s the ultimate 
goal of all soybean 

checkoff-funded initiatives we 
have administered at the Illinois 
Soybean Association (ISA). 
And that pile keeps getting 
bigger because Illinois soybean 
farmers keep getting better 
at what they do. It’s our job at 
ISA to make sure we’re not just 

maintaining existing supply 
chains but creating new ones — 
and new uses for the crop — in 
markets at home and around 
the world. 

That’s exactly what we’re 
doing with the new Internation-
al Commercialization Initiative 
(ICI). It’s part of the ISA Soy In-
novation Center that was itself 
launched in 2024 with a goal 
of taking soybean innovations 
from the laboratory, scaling 
them up and making them com-
mercially viable. It’s a some-

times time- and labor-intensive 
effort that’s laser-focused on 
building soybean demand and, 
ultimately, stronger prices for 
Illinois soybean farmers.

Collaborating to Solve  
a Problem

The ICI solves a previous 
problem: Though there’s been a 
lot of research and commercial-
ization activity over the years, 
those efforts have been discon-
nected, with little collaboration 
between the great organiza-

tions leading the work. The new 
initiative aims to gather stake-
holders such as ISA and other 
state soybean associations as 
well as the U.S. Soybean Export 
Council (USSEC) and United 
Soybean Board (USB) to work 
together and elevate efforts 
to expand existing uses and 
develop new food and indus-
trial uses for soybeans. ICI’s 
goal is to connect those uses 
with markets around the world 
where they’ll be most effective 
in driving new demand for Illi-

Uniting for Global Impact
ICI aims to build soybean demand through innovation and collaboration
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nois soybeans. 
In other words, the ICI — with 

leadership from Paul Burke, 
Commodity & Cooperator 
Services, Inc. Senior Partner 
andthe former Executive Direc-
tor of USSEC's Soy Excellence 
Centers — will advance those 
efforts. The initiative started 
earlier this fall is a year-round 
effort, and we’ll bring everyone 
together six times per year to 
connect all the stars in this 
increasingly complex constel-
lation. 

“A lot of great work has been 
done, and we’ve seen a number 
of soybean industry players 
investing in this area," Burke 
says. "But we've noticed over 
time that there hasn’t really 
been a coordinated effort to 
share information and organize 
how we go about doing this in 
a more unified fashion. That’s 
what the ICI is all about. Its pri-
mary objective is collaboration 
and leaning into the resources 
that many different interna-
tional trade organizations offer 
to bring more attention and 
resources to promoting the soy-
bean technology and products 
available.”

Applying New Thinking to 
Unite Individual Efforts

With ICI, we’re creating new, 
meaningful industry synergy. 
We’ll continue meeting with 
partners around the world to 
connect the innovators who 
deliver those products with our 
network of trading partners 
around the world. It’s a new way 
we are applying collaborative 
and new thinking that, when 
put into action, will stimulate 
new demand for Illinois soy-
beans around the world to the 
farmer’s benefit. 

High on the ICI wishlist as 
our work begins is quality time 
and capacity to connect with 
trading partners at the high-
est levels. We’re working with 
companies — startups all the 
way to the largest corporations 
— to research and develop new, 
in-demand uses for soybeans, 
then get those products in front 

of high-level decision-makers 
so we’re effectively solving 
problems for everyone in the 
supply chain from the field 
to the consumer rather than 
creating solutions looking for 
problems.

“Collaboration plays a role in 
success, and it can be difficult 
when individual players have 
different interests. It requires 
a lot of communication and 
can be a slow process, but it’s 
critical if we want to tap into all 
of the global resources we can 
access but are not currently 
using,” Burke says. “It takes key 
relationships around the world 
with the right decision-makers, 
technology and companies 
who are commercializing new 
products with soybeans. We are 
doing a lot of work to determine 
the technology and products 
that are most shelf-ready and 
commercially viable for priority 
markets that will add soybean 
demand in the long run.”

The ICI’s Next Steps
Over the next year or so, 

we are going to be getting our 
ducks in a row and creating 
a strategy by which we can 
approach this new collabora-
tive effort at a very high level of 
seriousness. It won’t be another 
highly structured, regulated 
entity as much as it will be an 
ongoing “meeting of the minds” 
of some of the best in the busi-
ness at creating new market 
opportunities for the soybeans 
you grow. Like Burke says, we 
won’t be launching a ton of new 
products in ICI’s first year, but 
we’ll lay the groundwork for 
that effort — supercharged by 
collaboration — down the road. 

Developing and implement-
ing the ICI is much like planting 
a soybean crop in the spring: 
We know what we want to 
happen, what we’ll do to make 
it happen and when we will 
ultimately reap the rewards of 
a successful growing season. 
We just know it won’t happen 
tomorrow. But in the end, Illinois 
soybean farmers will be the ulti-
mate benefactors of the ICI and 

new collaboration it will foster 
across our industry. 

GRAIN BIN MONITORING

AGI BINMANAGER ®

KNOW WHAT’S INSIDE  
YOUR BIN WITHOUT  
EVER ENTERING IT

aggrowth.com

No more manual probing or climbing 
the bins — use AGI BinManager®  
to check your grain anywhere at  
any time with any connected  
device.

AGI IS A PROUD PARTNER OF THE  
ILLINOIS SOYBEAN ASSOCIATION.
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T he Specialty Soya and 
Grains Alliance (SSGA) 
is a leading voice of 

identity-preserved (IP) agricul-
ture in the U.S. IP soybeans are 
often food-grade, non-GMO 
soybeans that exceed the U.S. 
Department of Agriculture's  
(USDA's) No. 1 grade quality 
standards. They feature ei-
ther specific varieties or have 
special traits – such as a higher 
protein or sugar content, or a 
certain color or size – and a 
specific end use, such as natto 

(a Japanese dish made from 
fermented soybeans), tofu, miso 
and soymilk, to name a few. 

Processors pay farmers a 
premium to grow IP soybeans. 
In exchange, farmers commit to 
keeping them segregated from 
other crops to avoid comingling 
and cross-contamination. 

Since SSGA’s inception in 2019, 
Illinois Soybean Association (ISA) 
has been one of its biggest sup-
porters, providing vital funding for 
key initiatives through its checkoff 
program.

This past March, at SSGA’s 
annual meeting, Illinois farmer 
and ISA Chairman Bryan Severs 
was elected as SSGA’s new 
chairman, further strengthening 
the ties between the two organi-
zations. 

“As a grower of food-grade 
non-GMO soybeans, I bring a 
firsthand perspective to end users 
about what we do in the U.S. to 
maintain the quality of the crop 
they’re purchasing,” Severs said. 

Severs first joined the SSGA 
board in 2024 after hosting a 

group of foreign buyers at his farm 
during SSGA’s Fork to Farm Day 
in Illinois. 

“During that event, I saw the 
passion of SSGA staff and board 
members, and it made me want to 
be part of their group,” he said.

The High Quality Specialty 
Grains Program

Over the course of its short 
but impactful history, SSGA 
has established a number of 
initiatives to help the U.S. IP 
and specialty soy industry build, 

Specialty Soya and Grains Alliance 
Strengthens Ties with ISA 
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expand and sustain a reliable 
supply chain that ensures the 
integrity of the end product. 
One of its biggest success 
stories is the High Quality Spe-
cialty Grains (HQSG) inspection 
program.

“This program streamlines 
the process for obtaining phy-
tosanitary certificates, making it 
easier for specialty soy export-
ers to get containers turned 
around more quickly,” Severs 
said. “It reduces costs for our 
exporting members and, in turn, 
helps maintain a strong market 
for specialty soy growers to 
earn a premium.”

The HQSG program was 
created to address phytosanitary 
requirements on soybeans and 
soybean meal imports issued by 
Japan in 2020. Because Japan 
is by far the biggest market for 
specialty soybeans, accounting 
for more than 50% of U.S. sales, 
these requirements threatened to 
saddle the industry with burden-
some costs and a time-consum-
ing process. SSGA took swift 
action. It first negotiated a three-
year moratorium with authorities 
in Japan and then partnered with 
USDA's Animal and Plant Health 
Inspection Service (APHIS) to 
develop a business-friendly 
solution. 

“After running through a 
number of options with SSGA, 
we came up with the HQSG 
program, a completely unique 
approach that borrowed some 
of the principles applied to other 
commodities,” said George Ga-
lasso, National Trade Manager for 
Grains at APHIS.

To participate in the program, 
companies first undergo an audit 
and special training through 
SSGA. Once certified, these 
companies are able to use the 
streamlined process to obtain 
APHIS phytosanitary certificates 
more quickly.  

“Enrolling in the HQSG 
program has made us more 
efficient in almost every aspect 
of our business,” said Cameron 
Hilgenberg, Food Grade Soy 
Export Manager for The DeLong 

Company. “There’s less of a pa-
perwork bottleneck to get timely 
phytosanitary certificates, and 
we can turn containers around 
much faster. Our numbers have 
improved substantially. The 
increased flexibility this program 
offers may have doubled or tri-
pled our capacity."

SSGA reports that, under 
the program, there have been 
more than 5,000 applications for 
phytosanitary certificates thus far, 
and APHIS indicates not a single 
complaint has been received from 
a foreign buyer. 

“SSGA has done an excellent 
job ensuring that this program is 
running smoothly without any un-
foreseen complications,” Galasso 
said.

Growing Specialty Soybeans
The benefits of the program 

extend up and down the value 
chain. It enables exporters to 
position themselves as reliable 
suppliers in markets with many 
just-in-time buyers and also be-
stows a reputation for quality for 
U.S. grain in general. For grow-
ers, it strengthens the specialty 
soybean market, providing them 
with a good option to earn a 
premium and diversify their crop 
rotations. 

“Conservation also plays a big 
role in how we sell to our buy-
ers,” Severs said. “They like to 
know that we’re doing our best 
to reduce our carbon footprint, to 
use less fuel and that our farming 
practices are sustainable.”

Farmers interested in growing 
specialty soybeans can start by 
visiting the SSGA website’s mem-
bers page (soyagrainsalliance.
org/ssga-members) and finding 
a processor-exporter in their 
region. More than 90% of food-
grade soybeans are pre-con-
tracted, with companies typically 
signing up farmers between 
September and December.

Opportunities for Expansion
Based on the HQSG program’s 

impeccable track record, SSGA 
and APHIS are looking to expand 
the program to other specialty 

grains. Meanwhile, SSGA con-
tinues to seek opportunities 
to grow overseas markets for 
U.S.-origin food-grade soybeans. 
SSGA Executive Director Randy 
Duckworth has his eye on the 
Philippines and Taiwan and points 
to growing markets for tofu in 
Indonesia and Vietnam, and to the 
increased use of U.S. soybeans in 
Indonesia’s soymilk market and 
Vietnam’s tofu market. Addition-
ally, negotiations are presently 
underway to secure an import 
quota from India.

“These are complicated 
markets, and anything we can 
do to make it easier to meet their 
phytosanitary requirements helps 
us expand opportunities for food-
grade soybean farmers,” Duck-
worth said.

Checkoff Partnerships
SSGA is supported through 

the checkoff program of the 

Illinois Soybean Association  
and other qualified state 
soybean boards (QSSBs). In 
addition to the HQSG program, 
SSGA benefits its members 
through several other initia-
tives. Its U.S. Identity Pre-
served program, for instance, 
provides members with a 
quality assurance plan that 
qualifies them to use the Iden-
tity Preserved United States 
label, indicating a high-quality 
product of U.S. origin. SSGA 
also helps members navigate 
the complexities of intermodal 
transportation and shipping 
and offers farmers resources to 
learn about the IP process and 
growing IP crops. 

For more information on these 
and other programs, visit the 
SSGA website (soyagrainsal-
liance.org) and the U.S. Identity 
Preserved website (usidenti-
typreserved.org). 

TM
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By Ashley Rice-Haddon, Lead Writer, 
Illinois Field & Bean Magazine 

T he story of Illinois soybean 
farmers can't be shared 
often enough. 

That's the approach Illinois 
Soybean Association (ISA) takes 
to developing and growing inter-
national markets. The importance 
of identifying and growing emerg-
ing soybean markets also can't 
be overstated because 60% of 
U.S. soy is exported. In total, more 
than 82 countries rely on U.S. soy 
for human consumption, livestock 
feed and aquaculture feed in the 
form of whole beans, meal or oil. 

Emerging markets for U.S. 
and Illinois soybeans are not 
just decided on a whim. Regular 
research and analysis are done 
by the ISA Market Development 
team to identify key potential 
emerging markets and countries. 

By contrast, mature soybean 
markets generally operate in 
countries with advanced econo-
mies. Those locations tend to have 
well-defined strategies for buying 
and selling of commodities. 

"The mature markets make 
decisions for purchasing based on 
their own criteria," said Todd Main, 
ISA's Director of Market Devel-
opment. "Through our checkoff in-
vestments, our ability to influence 
mature economies is pretty thin."

Emerging economies, on the 
other hand, often are navigating 
factors such as food security is-
sues or meeting the needs of de-
veloping urban populations that 
have increased protein demand 
for swine, poultry or fish. 

Or in the case of Indonesia, 
the number one buyer of Illi-
nois soybeans, they may want 
whole soybeans for traditional 
dishes like tempeh, which is 
made from fermented soy-
beans. 

“Our ability to influence and 
help these emerging economies 
is much greater,” explained 
Main. “If they want a low-cost 
source of protein, we can 
provide that. If they want to 
do oil or meal, we get a soy-
bean crush facility going. Most 
importantly, we can develop a 
two-way relationship to help 

these economies.” 
To do this, ISA and partner 

organizations must determine 
how to grow these markets and 
increase the use of soybeans. 

ISA's partners include the 
World Initiative for Soy and Hu-
man Health (WISHH) and the U.S. 
Soybean Export Council (USSEC). 
Coupled with projects supported 
fully by ISA, the track record is 
strong for developing relation-
ships with new markets. 

“Mexico is one of the top five 
consumers in the world of U.S. 
soybeans, and that's because of 
the work and partnerships we 
have been a part of,” said Main. 
“In Egypt, we have supported 
their growing aquaculture in-
dustry, in addition to in South-
east Asia.” 

The ISA team takes a ratio-
nal approach to research and 
analysis when determining 
potential emerging markets, 
looking at population age, in-
come level, where people live, 
whether it’s a growing econ-
omy, trade barriers, free trade 
agreements and governmental 

barriers. 
“We do a detailed analysis of 

all the markets we have. What can 
we do, and what's the probability 
of success?” explained Main. “Do 
they have the port infrastructure 
to handle boatloads of soybeans?”

The detailed analysis has 
shown some key markets and 
indicators as to why they might 
be of interest to U.S. soybean 
growers. 

Emerging Markets 
Historically, China has been 

the largest buyer of U.S. soy-
beans. But over the past sev-
eral years, farmers have faced 
challenges because of slowing 
exports to China. 

“Over the last decade, U.S. 
exports to China fell 15%, largely 
due to tariffs, African Swine Fever 
and trade disruptions,” said Eric 
Woodie, ISA Trade Analyst. “While 
China remains critical, its demand 
has softened, underscoring the 
need to continue diversifying 
markets.”

Emerging markets are filling 
this gap. In the current mar-

Global  
Markets to Watch

Funded by the Illinois Soybean Checkoff 



	 October 2025    25

keting year (MY), 2024/25, 
soybean exports to multiple 
countries are ahead of last year, 
and several new and grow-
ing destinations posted sharp 
increases.

In Indonesia, imports of U.S. 
soybeans have surged over 20 
years, reaching a record 2.4 
million metric tons (MMT) in 
MY 2023/24. U.S. soy enjoys an 
88% market share, fueled by 
strong demand for tofu, tempeh 
and feed.

In Bangladesh, imports have 
soared in recent years, signaling 
major new demand. 

Vietnam, Egypt and other 
Southeast Asian/North African 
markets also posted growth 
across soybeans and meal. 

Soybean meal exports tell a 
similar story, with critical export 
markets seeing sharp increases 
including in the Philippines and 
Mexico. 

Egypt: A Strong & Growing 
Market

Egypt is a powerhouse and 
expanding Illinois soybean buyer 
with a dominant market share, 
growing consumption and a 
strong preference for U.S. qual-
ity. It's a resilient anchor market 
offering long-term demand 
stability.

Between MY 2019/20 and MY 
2023/24, Egypt imported 18.5 
MMT of soybeans. Of this, the U.S. 
accounted for 13 MMT, almost 
70%, making the U.S. a leading 
provider of its imports. 

Egypt’s demand for soybean 
imports is steadily increasing. In 
MY 2024/25, imports are expect-
ed to rise by 14.8%, and another 
5% growth is projected for MY 
2025/26.

The growth in Egypt’s soybean 
consumption is fueled by rapid 
expansion in their poultry and 
aquaculture sectors, which rely 
heavily on soybean meal in feed 
formulations. Structured efforts, 
including training programs and 
the Soy Excellence Center, have 
helped solidify U.S. credibility 
and relationship-building in the 
market.

Vietnam: A Rising Opportunity 
Vietnam is emerging as a dy-

namic growth market, especially 
for soybean meal. Although it's 
not yet as dominant as Egypt as 
measured by volume of imports, 
Vietnam's double-digit growth 
streak suggests strong momen-
tum and opportunity.

Vietnam’s imports of U.S. 
soybean meal have soared by 
110%, reaching approximately 
744,000 MT in MY 2023/24. This 
surge outpaced other fast-grow-
ing markets during the same 
time period, including Venezue-
la, Indonesia and the European 
Union.

In the 2023/24 MY, U.S. soy 
exports to Vietnam, including 
whole beans and meal, totaled 
about $365 million, putting Viet-
nam among the top emerging 
buyers.

Vietnam’s livestock and 
aquafeed industries continue 
to drive increasing demand for 
protein-rich feed ingredients, 
creating opportunities for U.S. 
soy.

Key Value for Farmers
Emerging markets such as 

Indonesia, Bangladesh, Vietnam 
and Egypt are becoming critical 
growth drivers. These markets 
are not only increasing demand 
for whole beans but also for 
soybean meal. By strengthening 

trade ties and capturing these 
expanding markets, Illinois 
soybean farmers can diversify 
markets, stabilize demand and 
secure long-term growth oppor-
tunities.

That's why farmers are at the 
forefront of ISA trade missions. 
They share stories of how they 

grow and produce sustainable 
food, feed and fuel. 

"At the end of the day, when 
meeting with potential global 
partners, it's one human talking 
to another," said Main. “In the 
case of ISA, having one farmer 
talk to another farmer or buyer is 
really powerful."

At Valent BioSciences, these aren’t your granddad’s 
biostimulants. They’re built on good, solid science and designed 

to keep your fields thriving for years to come. Whether you’re 
a seasoned hand at biostimulants or just dabbling for the first 

time, Valent BioSciences’ biostimulant experts are here to help 
you find what’ll work best on your farm.

valentbiosciences.com/biostimulants
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Illinois Soybean Growers (ISG) hosted a member reception during 
the Farm Progress Show in our partner AGI’s tent, welcoming congres-
sional guests and industry partners for an evening of conversation.

The reception brought together Illinois-serving U.S. Representatives 
Robin Kelly, Nikki Budzinski, Mary Miller, Mike Bost and Eric Sorensen—
offering ISG members a unique opportunity to engage directly with 
policymakers on the issues that matter most to Illinois farmers.

“It’s not every day you get to share your story with members of Con-
gress,” said ISG Chairman Bryan Severs. “Getting this many legislators 
in a room at the same time isn’t easy. Their presence here shows that 
they’re listening and care about what’s happening on our farms. It was 
great opportunity for ISG members.”

“The event served as more than a meet-and-greet; it was an oppor-
tunity for our members to talk face-to-face with several elected officials 
who are making life-changing decisions on Illinois farms,” said Andrew 
Larson, ISG Director of Government Relations. “We set the stage for 
farmers to be heard, and at the end of the day, that is who Congress will 
listen to.”

Representatives shared remarks and visited with growers individu-
ally, underscoring their commitment to better understand issues Illinois 
farmers are facing in times of economic challenges. 

“I’m proud to join the Illinois Soybean Growers for the annual Farm 
Progress Show. Central and Southern Illinois is at the forefront of cut-
ting-edge ag innovation – innovation that makes crops more resilient, 
creates new markets for farmers, shores up the supply chain and so 
much more,” said Congresswoman Budzinski. “As a legislator, I’m 
focused on bringing home federal resources to support this important 
work and look forward to continuing to be a partner to our farmers and 
a champion for the groundbreaking research on display at this year’s 
Farm Progress Show.”

“I want to thank Illinois Soybean Growers for having me at the Farm 
Progress Show. This event is one of the best opportunities we have to 
hear directly from Illinois farmers about the challenges and opportuni-
ties they see in agriculture,” said Congressman Bost. “Listening to their 
experiences helps me be a stronger voice for them in Congress, and 
I’m grateful for the chance to engage with the farm families who are the 
backbone of our state.”

"My district spans from Chicago to the south suburbs to over 4,500 
farms in rural communities. A vast majority of them are owned by 
families who are proud to build their farms from the ground up," said 
Congresswoman Kelly. "I'm grateful to Illinois Soybean Growers for 
providing the opportunity to hear about their issues and concerns that 
I'll take back with me to D.C. Illinois soybean farmers are critical to our 

country's food supply, and they deserve the best resources to stay at 
the cutting edge of agriculture technology and innovation." 

“Illinois soybean growers are among the most resilient and hard-
working farmers in America. Their dedication, innovation and tireless 
work ethic not only feeds our communities but also strengthens our 
state and our nation,” said Congresswoman Miller. “I am deeply grateful 
for their contributions to our economy, our food supply and our future.”

“The Farm Progress Show is an incredible opportunity to connect di-
rectly with Illinois farmers and hear firsthand about both the challenges 
and the innovations shaping agriculture today. Listening to our pro-
ducers helps guide my work in Washington and on the House Agricul-
ture Committee,” said Congressman Sorensen. “This chance to come 
together reminds us that the future of American agriculture begins right 
here in Illinois. I’m grateful to stand alongside the hardworking farming 
community that keeps our families strong and fed.”

Although the spotlight was on members of Congress, it’s incredibly 
important to also highlight our appreciation for our dedicated sponsors. 
AGI opened its venue to host over 150 ISG members onsite at Farm 
Progress Show in addition to major support from ADM, Farm Credit Il-
linois and Nutrien Ag Solutions. Their continued support plays a critical 
role in helping ISG effectively advocate for soybean farmers across the 
state.

“These partnerships don’t just make these events possible, they 
make advocacy possible,” said ISG CEO John Lumpe. “We’re incredibly 
grateful to work with organizations that share our passion for agricul-
ture and our vision for the future of soybean farming in Illinois. Without 
our partners, we would have a difficult time accomplishing the moun-
tainous task of protecting Illinois soybean farmers. Thank you for your 
support and dedication!”

ISG Hosts Members at  
Farm Progress Show with  
Congressional Guests

VOICE FOR SOY

ANDREW LARSON | DIRECTOR OF GOVERNMENT RELATIONS  
& STRATEGY | ILLINOIS SOYBEAN ASSOCIATION
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