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FROM THE BOARDROOM 

What I’d Say to My 
25-Year-Old Self 

TIM SCATES |  
SECRETARY | ILLINOIS SOYBEAN BOARD |  

AT-LARGE DIRECTOR 

It feels like yesterday I started my farming career. Looking back over these years of 
tending the soil, unpredictable plantings, and plenty of harvests, I reflect on so many 
memories – some good, some not-so-good.

It’s easy to look back and wish I could advise myself at age 25 what to do the same or 
do differently, what to not worry so much about and what to worry more about, and most 
importantly, what not to take for granted. 

I wish I would have known, even though I was probably told by my parents, aunts, or 
uncles, that I should get involved in organizations sooner that would benefit others as well 
as myself. For one example, the Illinois Soybean Association has been a great way for me 
to grow and understand that not all farms, and surely not all farmers, are the same. What 
works great on our farm isn’t necessarily the best way to tackle a problem on a friend’s 
farm elsewhere in the state. 

It’s a big world out there and by integrating myself into the industry, I can see how far of a 
reach I have as an individual by stepping out of my comfort zone by being involved in good 
organizations. While I can’t go back and change the past, I can be certain that I made the 
right decision by becoming involved - even if it was a little later in my farming career. 

One choice I made that most impacted my life that I wouldn’t change? The decision to 
work alongside my dad, brother, uncles, and cousins. What we have been able to build 
upon using the foundation set for us by our past generations has been hard work; hard 
work by everyone utilizing their own very different skillsets ranging from shop work, 
agronomy, to office work. 

I’d always thought growing up that the closeness between my cousins and I was a little 
more like having 20 plus brothers and sisters. I can’t imagine myself working anywhere 
else and only seeing my family on holidays. 

Similarly, being involved in the industry outside of the farm feels like a family, too. Just a 
much larger, more extended family. We all may have different skillsets and ways of think-
ing, but in the end we all have shared goals and values.

Take it from my own experience, don’t wait 25 more years. Start today. Try something 
new on your farm. Identify your strengths and how you can use them for more than just 
yourself. Get involved in organizations that share the same mission as you. You never 
know, you might find yourself a part of a new, agricultural family.
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We recently held the Illinois Soybean Association’s inaugural Impact Awards cel-
ebration in Bloomington. In a room with more than 150 of our friends, we celebrated 
Illinois farmers and industry leaders who are making their mark on Illinois agricul-
ture. As far as 2022 was concerned, Illinois agriculture and ISA had a banner year 
and it was fun to highlight the achievements from the past 12 months, all together 
as one united Illinois ag family. 

While the evening was full of inspiring moments, there’s one that I’m especially 
proud of. It was the moment we called a special group of 20 farmers to the stage to 
be recognized. These farmers are the first class of Illinois ag’s “20 Under 40” young 
farmer recognition program, or the cream of the crop you could say. We introduced 
this stand-out group of individuals with the following: 

“Illinois is known for two things: the high-quality products we feed to the 
world, and the high-quality farmers who make it happen. Specifically, young 
farmers are our future, and no state’s future in agriculture is brighter than 
that of Illinois. Illinois is brimming with farmers of all specialties who truly 
operate in a league all their own.”

Throughout that evening, I had the 
opportunity to visit with several members 
of this class. I was as impressed as I was 
proudly aware that our industry and our 
commodity boards are in good hands with 
the caliber of farmer talent we’re growing 
here in Illinois. These dedicated men and 
women are proof that “being green” might 
just be the key to growing green. 

Over the next few pages of this issue, 
you’ll get to know this incredible class 
and the impacts they are making at 
home, on the farm, and in their commu-
nities. You’ll learn about the ways we’re 
celebrating young farmers in Illinois who 
are thriving in our industry and paving 
a new way forward. They are trying 
new practices, bringing in new revenue 
streams, adopting new technologies, 
committed to sustainable choices, and 
even thinking differently about the way 
we’re educating the next generation that 
will support this industry. 

Cheers to Illinois' young farmers. Those 
celebrated here in this issue, and those 
reading it at home. May Illinois' agriculture 
continue to benefit from your immeasurable 
contributions. You are the way forward. 

Know a young farmer that we should 
know, too? I’d love to hear about them. 
Email me today at ilsoy@ilsoy.org. 

CEO'S MESSAGE 

Cream of the Crop 

JOHN LUMPE | CEO |  
ILLINOIS SOYBEAN ASSOCIATION
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Blake and wife, Kristin, have three children: Lyla 5-years, June 4-years, and Mack 3-years.

By Betsy Osman

B lake Noland is a man 
reckoning in real life. He 
is charismatic and full of 

stories, and his creative en-
thusiasm is on lock. His entire 
career has been built around 
helping the next generation of 
agri-professionals and skilled 
trade workers blaze their 
unique path toward success, 
not by identifying what they 
want out of their career but 
what they don’t want. 

“I love helping a young 
person narrow down what they 
do not want to do in a career,” 
says Noland. “Everyone focus-

es on finding something they 
love as a career; I think we 
need to focus more on identify-
ing what we don’t enjoy, what 
we tolerate, and which skills 
we want to build. A career path 
will start to materialize when 
you can point to what you don’t 
want to do with your life, and 
identify skills that can provide 
value to others.”

Noland is the founder of 
Birddog Workforce Scouting, a 
company dedicated to help-
ing trade school students find 
employment in agriculture and 
other skilled trade industries by 
matching skills and interests 
with available opportunities – a 

career matchmaker of sorts. 
He sees a growing need in 
recruiting individuals who can 
stand in front of technological 
advancements and won’t be 
ousted by breakthrough AI op-
erations. “As technology con-
tinues to integrate in tractor 
cabs, there will still be a need 
for an individual that knows 
how to setup, monitor, and fix 
these modern machines,” says 
Noland. “Learning the basics 
from the operator seat is a 
natural transition to being the 
go-to-guy when autonomous 
operations hit the countryside.”

Blake started as a farm kid 
who went to a diesel tech 

school and wanted to offset 
his farm income by working on 
farmers’ equipment. “I started 
selling seed as another rev-
enue stream and caught the 
eye of the General Manager 
for one of Dow AgroSciences' 
Seed Affiliates. He asked if I 
wanted to design a seed sales 
internship for kids wanting to 
get back to the farm. Before 
that, I didn’t even know you 
could get paid to help college 
students navigate their career 
paths. When Dow and DuPont 
merged, I didn’t make the cut, 
but I did find my purpose.”

Noland has never cared 
for the truism that everything 

Letting Go of Status Quo

Funded by the Illinois Soybean Checkoff 
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Noland is an Illinois farmer and founder of Birddog Workforce Scouting, a company dedicated to helping trade school students find employment in agriculture and other 
skilled trade industries. 

happens for a reason. Rath-
er, he answers another call. 
“I’m inspired and consistently 
surprised by the outcomes that 
come from living a faith-based 
life in Jesus Christ. The more 
I let go of control and give my 
concerns and decisions over 
to God, the more enjoyment I 
experience in my life. Knowing 
a ‘No’ today is setting me up 
for a ‘Yes’ tomorrow makes this 
adventure a lot more fun.”

Currently, Noland is working 
on an educational entertainment 
video series for ISA called “Be-
hind the Bean” that breaks down 
entry-level career opportunities 
in agriculture which don’t require 
a bachelor’s degree, and you can 
check out the video series on 
ISA's YouTube account. He is also 
building his network of internship 
opportunities that span through-
out Illinois, Wisconsin, and Florida. 

Birddog’s upcoming project, 
“Job Hopper,” will provide a 
quarterly career experience for 
high school graduates ranging 

from retail agriculture, grain 
handling, HVAC and electrical, 
to metal fabrication, diesel 
tech, and auto-collision. “If we 
don’t have talented young in-
dividuals entering these career 
fields, our farms will struggle to 
thrive,” he cautions.

Looking ahead, Noland hopes 
to see more opportunities for stu-
dents to trial various career paths. 
“I want to shake up the status quo. 
Let’s do away with the idea that 
everyone goes to college and that 
internships are only provided to 
college students, and instead pro-
vide young people the opportunity 
to experience careers in different 
geographic locations.” 

Continues Noland, “Say what 
you want most is to work on 
diesel engines. How exciting 
would it be to get to spend 
three months in Florida during 
the winter working on a die-
sel boat’s engines, then three 
months in Tennessee working 
on diesel construction equip-
ment, and finally three months 

in Illinois working on diesel 
tractors. You would have such 
a clear picture of what you 
really enjoy doing, where you 
want to do it, and you’ve de-
veloped some really important 
relationships along the way.” 

He talks a lot to young people 
about investing in themselves. 
And if you ask Blake about the 
most important investment he’s 
made in himself, his response 
is swift and sincere. “Marrying 
my wife was the smartest thing 
I’ve ever done. I’m extremely 
hyperactive and fully appreciate 
a significant other who can help 
reign in my excitement. Hav-
ing a solid and steady person 

to bounce wild ideas off of is 
something I’ll never take for 
granted.”   

Being comfortable with being 
uncomfortable is the space 
where Noland lives. He is drawn 
to extremes, transfixed by social 
reforms, and resists the idea 
that today’s younger generation 
has a flawed work ethic. His 
hunger to make a difference 
is evidenced by his thoughtful 
responses and long-worded an-
swers. But when asked for the 
single piece of advice he has for 
our youth, he answers simply: 

“Put down your phone. Enjoy 
your community. Love your 
people.”

Funded by the Illinois Soybean Checkoff 



8  January 2023



 January 2023    9A PUBLICATION OF THE ILLINOIS SOYBEAN ASSOCIATION

Full-Circle 
Return

unitedsoybean.org

FARMERS SELL BEANS TO ELEVATORS, PROCESSORS & DEALERS

ROI TO THE FARMER

Half goes to
the national

checkoff
for investment

in USB’s
long-range

strategic plan.

Half goes to
the state
checkoff

for investment
in areas that are

a priority for
that state.

EDUCATIONRESEARCHPROMOTION

Led by 73 volunteer soybean farmers, the United Soybean Board 
(USB) invests and leverages soy checkoff dollars to 
MAXIMIZE PROFIT OPPORTUNITIES for all U.S. soybean farmers.

*

*

HERE’S HOW THE SOY CHECKOFF WORKS. The national soy 

checkoff was created as part of the 1990 Farm Bill. The Act & Order that 

created the soy checkoff requires that all soybean farmers pay into the 

soy checkoff at the fi rst point of purchase. These funds are then used for 

promotion, research and education at both the state and national level.

1/2 of 1% of the total selling 
price collected per the
national soybean act & order

0.5%
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Challenges facing agriculture are in some ways similar to those 
facing other sectors of the economy. These include supply chain 
issues including a shortage of truck drivers, aging demographics, 
and financial barriers to entry for younger people who want to 
pursue a career in agriculture.

Illinois farmers are arguably the most productive in the world. 
One of the big reasons is their resilience to changing conditions 
and adaptability to best practices which made Illinois agriculture 
the world leaders in soybean production.

This adaptability and willingness to use the latest scientific 
advances is a feature of modern agriculture. Advances in agrono-
my and sustainability practices are just a few areas where Illinois 
farmers distinguish themselves from other countries.

So, how can we capture the energy necessary and the new 
means of communicating the success story of our Illinois farmers 
and how they sustain this productivity? To answer this ques-
tion, it helps to understand 
how the world and economy 
have changed and contin-
ues to change rapidly. When 
many of us were younger, we 
lived in a world and economy 
where information was a scarce 
resource. Those who had a 
good education and unique 
knowledge were rewarded the 
most financially. For example, 
doctors, lawyers, scientists, and 
engineers were often able to 
command the highest salaries.

Today we live in a world 
where information is ubiquitous, 
and the information economy 
is absorbing and transforming 
every sector. Agriculture today 
is becoming one of the most 
information-intensive sectors of 
the economy and as the use of 
precision agriculture techniques 
achieves wider adoption, this 

will only hasten this rapid change with the promise of productivi-
ty increases necessary to meet the increasing world demand.

One challenge that we need to address is the recruitment of 
the next generation. Young people are being taught skills for a 
future that requires the ability to filter out the “signal” or relevant 
information from the noise. As participants in this new  
information economy, younger people are exposed to perhaps 
the widest range of new ideas and thinking of any generation in 
world history. 

As we seek to recruit and train the next generation of agricul-
ture professionals, the checkoff program is working to under-
stand how we preserve our values and traditions and the best 
of what we have while providing a welcoming space for them. 
Attracting the best and brightest of this new generation requires 
us to demonstrate an openness to new ideas and things that may 
challenge current thinking on a variety of fronts. 

Capturing  
Energy TODD MAIN | DIRECTOR OF MARKET DEVELOPMENT |  

ILLINOIS SOYBEAN ASSOCIATION

GROWTH BY ASSOCIATION
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Most days I find myself somewhere between TikTok and the 
nightly news. As a millennial, I feel like I’ve grown up in this age 
of information with communications available at every turn, and 
I know there’s no shortage of ways to get an update every way, 
every day. At ISA, we take great pride in the every-way, every-
day information we’re communicating, and with 43,000 soybean 
farmers to serve, it requires every tool in the toolbox to effectively 
tell you the stories of your state soy checkoff and membership 
programs. Your monthly copy of Illinois Field & Bean is just one 
way that we do that.

Whether it’s by text alert, magazine article, podcast, or re-
search summary, whether it’s online or over coffee, you’ll find 
that we speak farmer, and 
to every generation involved 
with the farm. As part of 
our organization’s transition 
to being more farmer-fo-
cused, we understand the 
importance of storytelling 
from a field-level point of 
view. We’re reporting from 
the places our farmers are, 
providing inside access to 
the good news coming from 
the Illinois soybean industry 
that your checkoff invest-
ments have made possible. 
In all places, and across all 
generations, we’re speaking 
farmer and proud of it. 

This particular issue is 
focused on our efforts in 
fostering the next generation 
of soybean leaders. We’ve 
got a special insert in this 
issue starting on page 14. I 
invite you to read all about 
the Illinois ag industry’s first 
ever “20 Under 40” recogni-
tion program and the young 

farmers who claimed these honors in 2022. I think you’ll also 
enjoy this month’s cover story on Blake Noland from Blue  
Mound, Illinois who is a former farm kid turned family farmer  
and the pioneering entrepreneur behind Birddog Workforce 
Scouting. Your checkoff has invested in an innovative educational 
video series with Birddog titled “Behind the Bean” that  
demonstrates the ways we’re growing young talent and  
bringing it back to Illinois agriculture. 

This issue is a testament to the energy happening in the soy-
bean industry and highlights some of the brightest young farm-
ers who are igniting the way forward. I think that’s worth getting 
excited about. 

EDITOR'S MESSAGE 

We  
Speak Farmer  RACHEL PEABODY | EDITOR | 

ILLINOIS SOYBEAN ASSOCIATION
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Not Your Father’s Biodiesel

It can be a scary thing, making 
big decisions to change prac-
tices on your farm that could 

be impactful. Particularly deci-
sions that mean changing the way 
your operation has done some-
thing for generation after gener-
ation. But what if that decision 
meant taking a look at a practice 
that may have evolved into some-
thing newer and better than the 
first time you considered it?

Let’s cut to the chase. Today’s 
biodiesel is better than ever. And 

sure, right now you’re probably 
thinking about how your dad tried 
biodiesel on the farm about 20 
years ago and was met with issue 
after issue. Maybe it was gelling 
in cold months, maybe it was not 
being able to source it locally. 
Whatever the issue may have 
once been, today's diesel and 
transportation experts agree on 
one thing: this is not your father's 
biodiesel.

Today’s biodiesel offers so 
many benefits for farmers, fleets, 
fuel retailers, drivers, and more 
that it beats out standard diesel 
by a mile. Made from soybean oil, 

biodiesel reduces those harmful 
greenhouse gases while also de-
livering high-quality performance 
you can trust all year long. 

Today’s biodiesel is a reliable, 
high-performance fuel that works 
in any diesel engine without 
modifications. It doesn’t hamper 
fuel efficiency, nor create engine 
maintenance problems. Due to 
its superior lubricity, biodiesel re-
duces engine wear and contains 
higher cetane for enhanced pow-
er, which means the fuel ignites 
faster and allows the engine to 
run better. It also offers engine 
cleaning properties.

Biodiesel blends are used 
successfully all year in even 
the coldest U.S. climates. Treat 
biodiesel like regular diesel fuel 
by using cold-weather addi-
tives recommended by your 
fuel supplier. And regardless 
of the fuel you use, make sure 
your storage tank is free from 
water that can freeze in cold 
temperatures.

Additionally, it costs no more 
to operate and maintain vehicles 
that are fueled with biodiesel. 
Another perk? Biodiesel users in 
Illinois save tax dollars. Blends of 
B11 and up – 11 percent biodiesel 

By Claire Weinzierl

Today’s biodiesel is a reliable, high-performance fuel that works in any diesel engine without modifications. 

Funded by the Illinois Soybean Checkoff 
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and higher – are exempt from the 
state’s sales tax.

Of course, there are the 
environmental benefits as well. 
Compared with regular diesel fuel, 
biodiesel has significantly fewer 
emissions of particulate matter 
and other harmful pollutants. 
Biodiesel is labeled a Clean Air 
Choice® by the American Lung 
Association. 

You may not have been aware 
that you’re located in one of the 
largest biodiesel-producing states 
in the nation. Biodiesel production 
supports nearly 2,000 jobs in all 
sectors of Illinois’ economy. And 
thanks to its local production, bio-
diesel reduces our dependence 
on foreign oil. It’s made from read-
ily available, renewable resources 
including soybean oil and animal 
fats. Soybean oil is a natural co-
product of soybean processing so 
biodiesel production doesn’t take 
land away from food production.

But don’t take it from us, take it 
from Illinois Soybean Association 
At-Large Director and soybean 
farmer, Brady Holst. 

“A challenging part of using 
biodiesel is not much of a chal-
lenge at all. It’s simply asking your 
fuel supplier what options are 
available,” says Holst. “The most 
rewarding part of using biodiesel 
is knowing that it is a fuel made 
from Illinois farmers’ crops. Using 
a product that utilizes a large 
amount of Illinois soybeans makes 
it easy to see the benefit it has to 
agriculture.”

And that’s just it – using 
biodiesel to fuel your farm is 
like putting money back in your 
pocket because it adds more than 
10 percent to the price of soy-
beans. You’re growing more than 
just crops in your fields – you’re 
growing sustainable energy. So 
why not use the product you’re 
helping to produce to power your 
own equipment? 

Just think about it. Consider 
giving biodiesel another try on 
your farm and talk to your fuel 
supplier today. Visit https://ilsoy.
org/farmer-resources/ for more 
information. And remember, this is 
not your father’s biodiesel.

soyleic.com

When the world relies on 
you for healthy food choices, 
rely on SOYLEIC®

SOYLEIC® is a non-GMO, high-oleic option for 
today’s soybean farmers — and those they serve.

• Maturity Groups for Your Area
• Competitive Yields
• Added Value for Culinary and Livestock Markets

That means the future of a healthier food system isn’t 
manufactured — it’s grown. See why soybean farmers 
are embracing SOYLEIC®.

(573) 635-3819
734 S. Country Club Drive
Jefferson City, MO 65109

Biodiesel users in Illinois save tax dollars. Blends of B11 and up – 11 percent 
biodiesel and higher – are exempt from the state’s sales tax.

Biodiesel production supports nearly 2,000 jobs in all sectors of Illinois’ economy. 

Funded by the Illinois Soybean Checkoff 
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By Olivia Key

Social media influencers 
continue to be one of the 
most utilized assets in con-

sumer marketing, and the same 
is true in the agriculture industry. 
Social media is one of the best 
ways to engage directly with an 
audience that is interested in a 
specific topic or product. Espe-
cially in agriculture, influencers 
can shape the way followers inter-
pret information and are unique 
in the way they can educate their 
audience. However, most farmers 
are focused on growing crops 
rather than growing an audience 
online. 

This is where agriculture 
influencers, like Mary Pat Sass, 
come in. 

Mary Pat (MP) Sass is a Wis-
consin farm kid turned Illinois farm 
wife and mom who is passionate 
about inspiring others to find their 
true passions through sharing her 
experiences on her family farm. 
Over the years, MP has cultivated 
an audience on various social me-
dia platforms such as Instagram, 
Facebook, and TikTok, which has 

given her the title of “Ag Influenc-
er.” MP says, “I was telling our 
story for years before I built an 
audience, it’s important to have 
that perseverance to keep telling 
your story and not give up.” 

MP is known for sharing vid-
eos from the Sass Family Farm 
in northern Illinois that feature 
her family, time-saving field 
meals and recipes, life on the 
farm and tips and tricks to get 
through planting, harvest and 
everything in between. 

Agriculture is a niche market 
when it comes to the vast world 
of social media, but offline the 
industry is extensive, as it plays 
a significant part in the lives 
of not only farmers but also 
consumers worldwide. Being in 
Illinois, the Sass Family Farm 
grows mostly row crops and MP 
and her husband, Josh, stay on 
top of the latest in corn, soy-
bean, and alfalfa production. 

Communicating with farmers 
can be a daunting task due to the 
variety of growers and the num-
ber of varying practices within the 
industry. “It’s important to remem-
ber that you only have your own 

experiences, and you can’t speak 
for everyone, because everyone 
does things differently,” says MP. 
“There are different ways of farm-
ing across the U.S., and there are 
even differences from northern to 
southern Illinois - the worst thing 
we can do as an ag community is 
argue about how to do things.”

So, what does influence in the 
agriculture industry look like? Ac-
cording to MP, “It’s putting a face 
to a farmer. I think so many people 
are disconnected from where their 
food comes from, and it’s im-
portant for us to be sharing what 
we do as the 2 percent of people 
providing food for the world.” 

MP’s presence online not only 
helps to put a face to a farmer, but 
also educates consumers about 
how and why modern farmers 
produce their food, she says, “We 
share what we do and why we do 
it so consumers can be confident 
in the food they’re buying.”

In the past, MP has worked 
with various commodity groups 
and organizations, including the 
Illinois Soybean Association, to 
extend the reach of education to 
consumers on what the checkoff 

and other organizations do to 
support Illinois farmers. “I learned 
a lot by doing work with ISA and 
I know there’s a darn good return 
on our investment from the work 
the checkoff does.” She adds, 
“Through what I do, I can help to 
make sure more farmers know 
where their dollars are going and 
how these efforts are impacting 
their bottom line.” 

Even though MP is well in-
formed on the ins-and-outs of the 
agriculture industry, taking on the 
role of agriculture influencer has 
led her to learn even more. “I en-
joy connecting with other groups, 
like the pork industry, which I 
don’t have much connection to 
outside of what I have done with 
ISA,” she says. 

Aside from continuing to 
share her story, Mary Pat Sass 
has some big plans for her 
future. “This coming year, I’m 
pushing to inspire people to 
connect within their own farm 
families through a company I’m 
starting, Grounded Journals, a 
farm and ranch prompted jour-
nal and album company to help 
families preserve their memo-
ries,” MP says. 

To learn more about MP Sass 
and life on the Sass Family Farm, 
visit https://www.marypatsass.
com/. You can also check out 
her Instagram and Tik Tok,  
@marypat.sass, or her  
Facebook page, @MaryPatSass. 

Ag Influencers: 
The Modern Translator

Meet social media influencer, Mary Pat Sass, who is helping agriculture groups like the Illinois Soybean Association stay fresh, 
relevant, and accessible to young grower audiences. 

 “We share what we do and why we do 
it so consumers can be confident in the 
food they’re buying,” says Sass.

Funded by the Illinois Soybean Checkoff 
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1. What was the best part of your IPPA Presidency?
The best part of my presidency has been the opportunities to work 

with great ag association leaders across Illinois. Additionally, the proj-
ects directed by the IPPA staff has equipped our association members 
with the ability to reach consumers, producers, and legislators with 
effectiveness. 

2. What are some of the most memorable moments of your 
presidency?

Building lasting relationships with the IPPA board of directors has 
been extremely rewarding and I look forward to seeing how the board 
will continually evolve. However, installing the air conditioners at the 
Pork Patio for the 2022 Illinois State Fair may have been the most frus-
trating event of the year!

3. Why do you think it’s important to be a part of the Illinois Pork 
Producers Association?

IPPA helps shape and lead our pork prodding members from across 
the state and is crucial to keep 
in tune with the challenges, 
policies, and activities of our 
organization. 

4. Why is our Future Lead-
ers Group important and how 
do you think we can continue 
to engage the next generation 
of leaders?

The Future Leaders Group is 
a program that provides great 
space for an individual new to 
the pork industry or someone 
wanting to grow with pork 
acumen by exposing them to 
all facets of IPPA activities. 
These individuals are the 
future of the pork industry, and 
the level of interest is extreme-
ly positive for IPPA. 

5. The documentary, "Hog Farmer: The Trials of Joey Carter" was 
recently released on Amazon Prime. As a commercial hog farmer, 
how do you maintain good relationships with your neighbors?

It is very important to maintain positive relationships and open lines 
of communication with our neighbors. Especially today when neighbors 
may not be from rural communities and understand the level of care 
that goes into raising pork. 

6. Tell us a little about your relationship with “Market on the Hill” 
and how families in your community will be eating your pork prod-
ucts this holiday season. 

Market on the Hill is a local grocery cooperative in Mount  
Pulaski that was developed through local support of the  
community and its shareholder members to open a grocery  
store in a community that had become a food desert. Tri Pork Inc. 
is one of many local protein suppliers of the market and we are 
thankful for the opportunity to provide premium pork products  
for Logan County. 

Q & A with  
Thomas Titus,  
2022 IPPA President

THOMAS TITUS | PRESIDENT |  
ILLINOIS PORK PRODUCERS ASSOCIATION

PARTNER PERSPECTIVE | IPPA
Funded by the Illinois Soybean Checkoff 



All soybean farmers, including you, are busy replacing petroleum 
with your soy oil. How? By pooling your resources through your soy 
checkoff. Learn how your soy checkoff is bringing tangible returns 
back to you and your operation at unitedsoybean.org/hopper.

Moving Soy Forward.
Moving You Forward.
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You’re where the rubber meets the road. 
And the engine. And the interior.
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